
M.Com (FA) - Course Outcomes 

Odd Semester 2020-2022 

Semester Paper 
Code  

Title of the 
Paper 

Course 
Outcome 

CO Attainment 

3 3.1 Business 

Ethics & 

Corporate 

Governanc

e 

 Get an 

understanding of 

theoretical 

concepts of 

business ethics, 

values and 

attitudes.                      

 Able to explore 

the ethical 

climate in 

companies and 

for being social 

responsive.                                 

 Able to adopt 

ethical marketing 

practices in 

businesses.                                                                       

 Can evaluate and 

estimate 

unethical 

financial 

practices which 

could be avoided 

in the real life 

business.                                                    

 Acquires 

knowledge on 

computer crimes 

and software 

piracy. 

 

Subject Name: Business Ethics and Corporate Governance Semester: III M.Com(FA) 

Subject Code :  3.1 
     

Batch: 2020-2022 

         

       Questions CO1 CO2 CO3 CO4 CO5 

 No of Students 

Appeared 2 2 2 2 2 

 No of Students Passed 2 2 2 2 2 

 No of Students Failed  0 0 0 0 0 

 Pass % 100% 100% 100% 100% 100% 

 

  
 

Over all Result 

Analysis 

 Total No of Students 2 

No of Students 

Appeared 2 

No of Students Absent 0 

No of Students Passed 2 

No of Students Failed  0 

Pass %  100% 

  

  

       

       
 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

3.1 Business Ethics and 
Corporate Governance



3 3.2 Goods and 

Service 

Taxes 

 Get familiarised 

with the concept 

of GST                                                                   

 Able to apply the 

framework of 

GST exemptions        

 Able to assess 

the provisions of 

GST laws for 

supply of goods 

and Services 

intra state and 

interstate 

 Get familiarised 

with the 

assessment of 

charges for 

CGST, IGST and 

SGST                                                                                      

 Gets knowledge 

on the concept of 

input tax credit 

system                                                                                   

 Able to develop 

skills required to 

assess and file 

GST returns 

 

 

Subject Name: Goods and Service Taxes 

Sem: III 

M.Com(FA) 

Subject Code :  3.2  
    

Batch: 2020-

2022 
 

      Questions CO1 CO2 CO3 CO4 CO5 

 No of Students 

Appeared 2 2 2 2 2 

 No of Students Passed 2 2 2 2 2 

 No of Students Failed  0 0 0 0 0 

 Pass % 100% 100% 100% 100% 100% 

 

       Over all Result Analysis 

 Total No of Students 2 

No of Students 

Appeared 2 

No of Students Absent 0 

No of Students Passed 2 

No of Students Failed  0 

Pass %  100% 

  

  

  
 

     

 

 

 

 

 

 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

3.2 Goods and Service Taxes 



 

 

 

 

 

 

 

 

 

3 

 

 

 

 

 

 

 

 

3.3 

 

 

 

 

 

 

 

 

Forex and 

Derivatives 
  Able to acquire 

skills in forex 

management             

 Gets knowledge 

on practical 

application of 

derivatives                       

 Able to 

determine 

exchange rates 

and forecasting    

 Able to analyse 

risks in forex 

market to apply 

in real word                                                                           
Able to identify 
recent innovations 
in forex 
management 

 

Subject Name: Forex and 

Derivatives 

 

Semester: III 

M.Com(FA) 

Subject Code :  3.3 

   

Batch: 2020 - 2022 

   

 

 

 
 

   

       Questions CO1 CO2 CO3 CO4 CO5 

 No of Students Appeared 2 2 2 2 2 

 No of Students Passed 2 2 2 2 2 

 No of Students Failed  0 0 0 0 0 

 

Pass % 

100

% 

100

% 100% 100% 100% 

 

  
 

Over all Result Analysis 

Total No of Students 2 

No of Students Appeared 2 

No of Students Absent 0 

No of Students Passed 2 

No of Students Failed  0 

Pass %  

100

% 

  

 

 

 

 

 

 

 

 

 
 

 

 

 

 

     

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

3.3 Forex & Derivatives



 
 

 

 

 

 

 

 

 

3 

 

 

 

 

 

 

 

3.4 

 

 

 

 

 

 

 

Insurance 

and Risk 

Manageme

nt 

 Able to analyse 

risks in insurance 

management        

 Able to identify 

the life insurance 

products and 

adaptation in the 

real world                                        

 Gets knowledge 

on financial 

supports 

provided by the 

insurance 

coverages                                                

 Able to identify 

various online 

marketing 

strategies 

adopted to 

facilitate 

insurance 

products                    

Subject Name: Insurance and Risk 

Management 

  

Semester: III 

M.Com(FA) 

Subject Code :  3.4 

     

Batch: 2020-2022 

         

         Questions CO1 CO2 CO3 CO4 CO5 

   No of Students Appeared 2 2 2 2 2 

   No of Students Passed 2 2 2 2 2 

   No of Students Failed  0 0 0 0 1 

   

Pass % 

100

% 100% 

100

% 100% 100% 

   

         

Over all Result Analysis 

 

 

 
 

      Total No of Students 2 

       No of Students Appeared 2 

       No of Students Absent 0 

       No of Students Passed 2 

       No of Students Failed  0 

       

Pass %  

100

% 

       

         

         

       

   

 

 

 
 

 

 

 

 

 

 

 

 

     

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

3.4 Insurance & Risk 
Management



         
 

 

 

3 

 

 

3.5 

 

 

Advanced 

E – 

Business 

 Get familiarised 

with the 

technical 

framework of 

emerging 

concept of e-

commerce                           

 Will be acquaint 

with the system 

of e-banking and 

payment systems                                                              

 Gets knowledge 

on practical 

application of m-

commerce    

 Able to 

formulate 

strategies for 

mobile 

communication 

networks                                             

 Able to identify 

recent 

innovations and 

applications of 

mobile banking 

Subject Name: Advanced E-Business 

   

Sem:III M.Com(FA) 

Subject Code :  3.5 

     

Batch: 2020-2022 

         

         

Questions 

CO

1 CO2 CO3 CO4 CO5 

   No of Students Appeared 2 2 2 2 2 

   No of Students Passed 2 2 2 2 2 

   No of Students Failed  0 0 0 0 0 

   

Pass % 

100

% 100% 100% 100% 100% 

   

         

Over all Result Analysis 

 

 
 

      Total No of Students 2 

       No of Students Appeared 2 

       No of Students Absent 0 

       No of Students Passed 2 

       No of Students Failed  0 

       

Pass %  

100

% 

       

           
         

         
        

        

         
 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

3.5 Advanced E-
Business



3 3.6 Open 

Elective: 

Cyber 

Space 

 

 To understand 

and analyze 

cyber space, and 

various types of 

social media and 

Digital 

Signature. 

 To learn about 

the types of E-

Commerce and 

Traditional 

Commerce.  

 To learn about 

E-Governance 

projects and role 

of IT 

 To provide basic 

understanding of 

legal and 

regulatory 

requirements and 

International 

Standards in IT 

ACT 

Subject Name: Cyber Space 

   

Sem: III M.Com(FA) 

Subject Code :  3.5 

     

Batch: 2020-2022 

         

         Questions CO1 CO2 CO3 CO4 CO5 

   No of Students Appeared 2 2 2 2 2 

   No of Students Passed 2 2 2 2 2 

   No of Students Failed  0 0 0 0 0 

   

Pass % 

100

% 100% 100% 100% 100% 

   

         

Over all Result Analysis 

 

 
 

      Total No of Students 2 

       No of Students Appeared 2 

       No of Students Absent 0 

       No of Students Passed 2 

       No of Students Failed  0 

       

Pass %  

100

% 

       

         

         

         

         

                  
 

 

 

 

 

 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

e
rc

e
n

ta
ge

Course Outcome Questions

3.6  Cyber Space



Semester Paper 
Code  

Title of 
the 
Paper 

Course 
Outcome 

CO Attainment 

1 1.1 Indian 

Econom

y and  

policy 

 

 Get familiarised 

with the 

determinants of 

demand and law 

of demand. 

 Gets knowledge  

on production 

function: 

marginal 

productivity. 

 Will be able to 

apply cost 

functions in 

production and 

marketing. 

 Gets an 

understanding of 

price 

determinations. 

 Gets  knowledge 

on fiscal policies 

and basic 

economics   

indices. 

 Gets an exposure 

on monetary 

policy and 

interest rate 

determination. 

 
 

Subject Name: Indian Economy and Policy 

 

Semester: I M.Com(FA) 

Subject Code :  1.1 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 11 11 11 11 

  No of Students Failed  0 0 0 0 0 

  Pass % 100% 100% 100% 100% 100% 

  

  

 

 
 

     Over all Result Analysis 

      Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

        

        

 

 

 

 

 

 

 

 

 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.1 Indian Economy 
and Policy



1 1.2 Corpora

te 

Financia

l 

Manage

ment 

 . Acquires 

knowledge on 

the recent 

upgradations of 

IAS 

 Understand 

practical 

application of 

financial 

reporting 

standards from 

International 

perspective 

 Able to adopt 

sustainability 

reporting in the 

present scenario 

 Able to solve 

market related 

reporting issues 

 Gains knowledge 

on value addition 

through financial 

reporting. 
 
 
 
 
 
 
 
 
 
 
 
 
 

Subject Name: Corporate Financial Management 

 

Semester: I 

M.Com(FA) 

Subject Code :  1.2 

     

Batch: 2021- 2023 

         

         Questions CO1 CO2 CO3 CO4 CO5 

   No of Students Appeared 11 11 11 11 11 

   No of Students Passed 11 11 9 10 11 

   No of Students Failed  0 0 0 0 0 

   Pass % 100% 100% 82% 91% 100% 

   

         

Over all Result Analysis 

 

 
 

      Total No of Students 11 

       No of Students Appeared 11 

       No of Students Absent 0 

       No of Students Passed 11 

       No of Students Failed  0 

       Pass %  100% 

       

         

         

         

         

         

 

 

 

 

 

100% 100%
82% 91% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.2 Corporate Financial 
Mgt



 

1 1.3 Financia

l 

Markets 

and 

Service 

 

 Get familiarised 

with  the 

concepts of 

financial system 

and equilibrium 

in financial 

markets. 

 Gets an exposure 

to apply the 

techniques in 

stock markets. 

 Able to explore 

financial 

services. 

 Able to adopt 

regulatory 

framework for 

financial markets 

and institutions. 

 Gets an 

understanding on 

role of banks in 

financial 

systems. 
 
 
 
 
 
 
 
 
 

Subject Name: Financial Markets and Service 

 

Semester: I 

M.Com(FA) 

Subject Code :  1.3 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 11 11 11 11 

  No of Students Failed  0 0 0 0 0 

  Pass % 100% 100% 100% 100% 100% 

  

  

 

 
 

     Over all Result Analysis 

      Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

        

         

 

 

 

 

 

 

 

 

 

 

 

 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.3 Financial Markets 
and Service



 

1 1.4 Financia

l 

Reporti

ng and 

IND As 

 Will be able to 

recognise 

financial events, 

measurement of 

financial 

transactions and 

presentation of 

financial 

statements. 

 Gets an exposure 

to application of 

Convergence of 

Accounting 

Standards in a 

Global 

Environment. 

 Gets knowledge 

about accounting 

standards and 

procedures 

relating to the 

presentation of 

financial 

statements. 

 Able to apply 

accounting 

standards in the 

areas of  

inventory, 

depreciation and  

research and 

development. 
 
 
 

 

Subject Name: Financial Reporting and IND 

AS 

 

Semester: I 

M.Com(FA) 

Subject Code :  1.4 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 10 9 11 11 

  No of Students Failed  0 0 0 0 0 

  Pass % 100% 91% 82% 100% 100% 

  

        

Over all Result Analysis 

 

 

 
 

     Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

        

        

        

         

 

 

 

 

 

 

 

 

100% 91% 82%
100% 100%

CO1 CO2 CO3 CO4 CO5P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.4  Financial Reporting and 
IND As



 

 

1 1.5 Business 

Researc

h 

Method

ology 

 Gain knowledge 

about Research 

methodology and 

its over views. 

 To formulate  

research design 

based on  

research problem 

 Acquire 

knowledge about 

measurement of 

scales and data 

processing 

 To learn about 

sampling 

techniques and 

hypothesis 

concepts. 

 To get practical 

exposure on 

statistical 

analysis using 

software’s like 

Excel , SPSS and 

AMOS. 

 
 
 
 
 
 
 
 
 
 

Subject Name: Business Research Methodology 

Semester: I 

M.Com(FA) 

Subject Code :  1.5 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 11 11 11 11 

  No of Students Failed  0 0 0 0 0 

  Pass % 100% 100% 100% 100% 100% 

  

  

 

 
 

     Over all Result Analysis 

      Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

        

        
 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.5 Business Research 
Methodology



 
 
 
 
 
 
 

1 1.6 Talent 

Plannin

g and 

Acquisit

ion 

 Focuses on 

finding, 

attracting, hiring, 

growing, and 

retaining top 

talents inside an 

organization. 

 Helps in plan 

and structure 

complex of 

actions the HR 

department 

must do to get 

the best 

employee. 

 to ensure that 

its greatest 

asset, the work 

force, grows 

stronger each 

day, and must 

pay attention to 

recruit right, 

reward, and 

retain people. 
 

Subject Name: Talent Planning and 

Acquisition 

 

Semester: I M.Com(FA) 

Subject Code :  1.6 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 11 11 11 11 

  No of Students Failed  0 0 0 0 0 

  

Pass % 100% 

100

% 

100

% 100% 100% 

  

  

 

 
 

     Over all Result Analysis 

      Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

 

 

 

 

 

 

 
 

 

 

 

 

      

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.6 Talent Planning 
and Acquisition



 

 

 

        
 

1 

 

1.7 SOFT 

CORE: 

Corpora

te and 

Allied 

Laws 

 Get familiarised 

with  legal 

environment 

influencing 

business. 

 Able to apply the 

knowledge of 

corporate laws 

and industrial 

licensing. 

 Gets an 

understanding of 

perspectives on 

Securities and 

Exchange Board 

of India. 

 Gets an exposure 

to intangible 

aspects of 

Property-

Intellectual 

property. 

 Gets an 

integrated view 

on the 

environmental 

protection act. 

Subject Name: Corporate & Allied Laws 

 

Semester: I M.Com(FA) 

Subject Code :  1.6 

    

Batch: 2021- 2023 

        

        Questions CO1 CO2 CO3 CO4 CO5 

  No of Students Appeared 11 11 11 11 11 

  No of Students Passed 11 11 11 11 11 

  No of Students Failed  0 0 0 0 0 

  Pass % 100% 100% 100% 100% 100% 

  

  

 

 
 

     Over all Result Analysis 

      Total No of Students 11 

      No of Students Appeared 11 

      No of Students Absent 0 

      No of Students Passed 11 

      No of Students Failed  0 

      Pass %  100% 

      

        

        

        
 

 

Note:  

1. Passing Percentage for  Individual Course Outcome is 50%. 

2. Overall Passing Percentage for  the Subject is 40%. 
 

100% 100% 100% 100% 100%

CO1 CO2 CO3 CO4 CO5

P
as

s 
P

er
ce

n
ta

ge

Course Outcome Questions

1.7 Corporate & Allied 
Laws


